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DELICIOUSLY SCRAPPY.
HIGHLY FOCUSED.

As a 501(c)3 non-profit, all-volunteer organization, the Indy Film Fest
seeks to create a shared experience around film. We champion movies
that entertain, challenge and expand perspectives in Indianapolis

and beyond.

Since 2004, we’ve grown into one of the Midwest’s fastest-growing
and most-watched film festivals — and one of the most valued annual
cultural events in the city. With attendance growing every year, the
Indy Film Fest continues to deepen its impact on the city and the
film community worldwide.

Featuring the best in independent
and innovative film from both

award-winning professionals INDIANAPOLIS
and emerging filmmakers, we’ve INTERNATIONAL
exhibited films from nearly every FILM FESTIVAL
state in the country and more than

50 countries around the globe.




SCREENINGS. WORKSHOPS. PARTIES. IT WAS THE BEST YEAR ANYONE COULD ASK FOR.

ROVING CINEMA PRESENTS... A RECORD BREAKING YEAR.

Sure, there's something about the smell of popcorn at the theater, the We’re pleased to report that we broke attendance records this year. Yep. It just
big comfy seats and towering screen. But what if you could watch your keeps getting bigger and better, year after year. We screened more than 100
favorite movie in the perfect venue? We call it Roving Cinema, and films from nearly 30 countries. Finger snaps to our 2011 winners:

we’re screening cult classic films in appropriate settings all over town. GrandJ yAw d - NATURAL SELECTION Sneak Pee

Here are:some.of the-highlights irom.our 2011 seasom; A month before the red carpet was rolled out for the 2011 Indy Film Fest, we

Am ican Spec um Feat eF m-NATURAL SELECTION unveiled our schedule at Sun King Brewery to an eager audience who happily

THE GOOD, THE BAD.AND. THE UGLY Am ican Spec um Short F m - SOMETHING LEFT, SOMETHING TAKEN chewed on pints of Popcorn Pilsner. TwinPeaks provided the perfect

TP ) soundtrack for the evening, while Scratch Food Truck served up steak

World Ci Short F m - DIREK ASK .
THE BIG LEBOWSKI oridtinema Short = m Summ Nights

- ‘During‘ th-e féstival we delighted fans wiih
Matt of FactShortF m-TYPEA - two buzz-worthy screenings as part of the

FIELD OF DREAMS Audience Aw dFeat eF m - THE GREEN WAVE -IMA’s Summer Nights series — the cult - A
classm CLERKS and the much antlmpated

@ Victory Fi d Audience Aw d ShortF m - THE SECRET FRIEND ©  SWELL SEASON. Hundreds showed up to
GREMLINS IMA'sC t yAdvent o Aw d-JESS + M0SS show thelr Festival pride!

@ Sun King Brew ‘
- . WHERE DOES THE WHERE DO THE Open'ng Night G”

MONEY COME FROM? DOLLARS GO? - &Gig - - NS “:‘
(REVENUE) (EXPENSES) ‘

@J ian’'s Hi-Life Lan Matt of FactFeat e F m - THE GREEN WAVE

The festival darling ANOTHER EARTH. _ *-
kicked off this year's festival to'rave
reviews.-Later, the Bar at the Amhgssadar
played hpst to our opening night croWd
. <-\»tnth 'dellelous d%ks and treats‘trom-our;

f?‘endsat‘gun King and Just Pop. In! We'

- " met lots of new friends, and kicked off

" our best festival yet!

THE TEN BEST DAYS OF THE YEAR!

I $26,755.48 Event Sales B $32,931.35 Festival Expenses
[ $8,550.00 Sponsorships B $10,205.17 Operational Expenses This year’s festival was all about experiencing the action. For ten days,

B $7,019.90 Submission Fees $7,503.86 Working Capital almost 5,000 festival fans packed the IMA to watch films, attend
$5,175.00 Individual Donations workshops, and meet-and-greet with actors and directors. Nearly 5,000
,175.

. $3,140.00 Program Ad Sales attendees joined us in 2011 (a 24% increase over 2010).
5 4

~ $50,640.38 Total 2011 Revenue 54/46% male/female
MEET OUR FEARLESS LEADERS: 75% ages 25-54

Craig Mince, President Sara McGuyer, Marketing Director
Jason Roemer, Vice President Michael Tressler, Interactive Director

Lisa Trifone, Managing Director Julie Mahern, Hospitality Director 6 O % earne d b etween $ 3 0 K' $ 9 O K p er ye ar

Zac Nelson, Treasurer Josh Schuler, Sponsorship Director

Allison Harthcock, Secretary Lucas Sanders, Director of Festival 8 5 % hold a Bachelor’s Degree or Higher

Operations




The Indianapolis Museum of Art ~ Just Pop In!

Lodge Design Nourish Café

NUVO Old National Bank
Sun King Brewery

HTRLETELE Hot Box Pizza

IU Cinema O’Ryan Law Firm
Shiftboard SmallBox Web
Slated Yelp!

Big Car

Indy Mojo
Magnet Films
RJE
TwinPeaks

WANNA JOIN ‘ ‘
THE FUN?

Twitter: @IndyFilmFest INDIANAPOLIS
indyfilmfest.org FILM FESTIVAL
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